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President’s Message

PPW is a State Affiliate of  
Professional Photographers of America 

An International Association

In the office of my oldest 
daughter’s school, there is a 
framed watercolor of a frog with 
the following words:

Two frogs, strange as it may seem
Once fell into a bowl of cream
One was an optimist by nature
A pessimist the other creature

At first both struggled round and round
Hoping an outlet could be found
One quickly gave up hope, grew tired
Sank in the cream – and thus expired

The other bravely battled on
Till in the end PERSISTENCE won
For after hours of splash and splutter
He sat upon a mound of butter!

— Anon
Due largely to the diligent 

uphill paddling of many mem-
bers, in both strong and weak 
economic times, when the future 
was clear and when it was uncer-
tain, Washington now has one of 
the strongest state photography 
organizations in the country. Our 
members are paddling forward 
with optimism and fueled with 
exciting new ideas.

Over the last few years, brave 
volunteers have really stepped up 
to the plate, which has allowed 
us to again plan for the long term. 
Rachel Ikenberry barely took a 
breath after this amazing 2016 
conference before getting right 
to work on an inspiration-filled 
2017 conference. Faye Johnson 
is working bazillions of hours to 
do the countless tasks that fall 
on the Executive Manager. Marie 

Martineau-Sandberg has agreed 
to be our new member chair and 
Julie Fitzpatrick is creating edu-
cational events across the state 
as our educational chairperson. 
Mark Turner continues to create 
a wonderful industry journal and 

John Perea is organizing quar-
terly print competitions across 
the state. Ralph and MaryJo Allen 
are working on creating some fun 
events and our District Reps are 
trying new methods to increase 
participation among their dis-
tricts.

Because of the work of these 
and countless other volun-
teers, our board is being freed 
up to create some exciting new 
partnerships with other state 
affiliations and with other pho-
tography organizations around 
the country. We are preparing to 
implement some exciting ideas 
that I hope will help not only the 
organization, but your own busi-
ness’s bottom line.

Please be sure to ask your rep 
about the benefits of member-
ship. Many members have not 
taken advantage of the ability to 
post online galleries of your work. 
Your credibility as a photographer 
can be enhanced by your work’s 
visibility on the PPW website; I 
personally have gotten several 
jobs from this feature. Also, as we 
saw at conference, the member 
scholarship program is incredible.

I hope this Spring, as you 
implement ideas gleaned from 
conference into your businesses, 
that you see renewed growth and 
success. Keep paddling!

Maddy, by Heidi Swoboda
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Editor’s Notes
by Mark Turner

I’ve got a serious case of spring 
fever today, April Fool’s Day, as I 
put the finishing touches on this 
issue. I look out the window to 
my portrait garden where there 
are uncountable shades of green, 
dotted with early blooms from 
the daffodils, red-flowering cur-
rant, and a brilliant red rhodo-
dendron. I’m definitely not seeing 
in black and white today, even as 
I anticipate a vacation in Ansel 
Adams country: Yosemite.

We find inspiration many 
places. In this issue you’ll find 
the stories of four of PPW’s life 
members. They’ve seen many 
changes in our industry, and 
whether retired or continuing to 
earn a living from photography, 
they’ve rolled with the punches. A 
common thread is a good sense of 
business, combined with creativ-
ity and customer service.

If you made it to our spring 
conference in Olympia you saw 
some amazing photography and 
learned from great speakers. 
You’ll see some of those images in 
this issue, and read what some of 
our members found most impor-
tant in the educational sessions.

May your spring season be 
blessed with many generous cli-
ents, warm sunshine, and gentle 
breezes. I think it’s going to be a 
good year!
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“Photography is the 

story I fail to put into 

words.”
— Destin Sparks
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by Sonja Yearsley

Early last year, I went through 
some notes from a workshop that 
I took from Charles Needle about 
2 years prior. I was very inspired 
by his creativity and impression-
istic style of art; we also shared 
an interest in Monet’s work. Back 
in the film days, I enjoyed playing 
with double exposures – although 
I wasn’t very good at carrying out 
what I had envisioned because 
of my lack of education. I was in 
high school, it was 1996, and I 
hadn’t taken any photography 
classes. However, I was the assis-
tant photographer for the school 
newspaper so I spent a lot of time 
learning with the main photog-
rapher. My dad taught me how to 
read the light meter and use my 
all-manual camera from about 
the age of 13, but he was more 
interested in landscape photog-
raphy – not double exposure. I 
learned to do a double exposure 
from another high school student 
and most of the time, it was by 
mistake. I always thought it was 
artsy. There was another time 

that my mom accidentally cre-
ated a double exposure of a road 
in my hometown and the exciting 
lights of Las Vegas. Interestingly 
enough, it was a foreshadowing 
of what my hometown would 
look like today… not quite like 

Las Vegas, but lots of new con-
struction (commercial and resi-
dential).

My original vision that stuck 
with me for years was of a wom-
an with nature being inside and 
around her. To explain it more 
clearly, it might be like adding a 
layer in Photoshop and reducing 
the opacity to 50%.

Fast forward to 2012. I pur-
chased a digital camera that 
allowed me to experiment with 
double exposures and Charles 
Needle showed me how to cre-
ate what I had been seeing in 
my head for years. Sometime in 
February of 2015, I made time to 
work on this project and created 
a series of images similar to my 
vision as a 17 year old. I started 
with photographing a young 
woman and then created a few 
silhouettes of her. I combined 
different trees, shrubs, and later, 
flowers with her silhouettes. It 
was a 2-month long process of 
trial and error, experimentation 
and a lot of fun. Most of the work 
is done in camera with some post 
processing in Photoshop.

To me, Mother Nature is about 
loving the earth and appreciating 
what she has to offer. It’s about 
the healing energy of being out-
doors and spending time away 
from daily stress. It’s about bal-
ance… earth nurturing humans 
and humans nurturing earth.

The Story Behind 
Mother Nature

PPW at Imaging USA
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edited by Mark Turner

Every time I go to a conference, 
whether it’s with PPW or another 
organization, I make page upon 
page of notes as I listen intently 
to the speakers. Sometimes I’m 
just getting affirmation that I’m 
on the right track. Other times I 
learn something that’s truly new 
to me. I have every intention 
when I get home to implement 
the best of the new ideas that 
are consistent with my business 
model. Yet I find that life, and the 
daily routine of business, often 
gets in the way and when I clear 
out my notebook a year or so 
later I find all those great notes 
— ideas that never got imple-
mented.

I asked attendees at PPW’s 
Spring Conference to share the 
best ideas they plan to put into 
practice in the coming months. 

What did you learn?

Lisa Lamping
Warrenton, Oregon

I came to the conclusion that 
in my opinion I need to consider 
going back to “retail” and get out 
of my home studio.

My thinking is that when the 
masses of photographers moved 
to home studios that in a round 
about way helped to usher in the 
FAUXtographer. We sent a mes-
sage, inadvertently, that they 
could do what we were doing out 
of their homes.

I think a retail space creates a 
new playing field that they cannot 
compete with and it adds a sense 
of professionalism that we have 
lost in the eyes of the clients.

This is just my thinking, but I 
am seriously considering going 
back to a retail, highly visible, 
high end, artsy studio. It will be a 
place where I not only sell my por-
trait work, but high end photo art.

I have a lot on my plate in life 
right now, so how soon I can 
make this happen is a question. 
But it’s something I have pulling 
on my heart in a strong way.

Catherine Conzatti & 
Dan Brumsickle
Olympia, Washington

The three main things that 
I will implement from what I 
learned at the conference this 
year are:

• Start using smart objects in 
Photoshop

• Consider adding sports pho-
tography

• Raise my prices!
This year’s convention was the 

best I’ve attended. It was great 
getting caught up with fellow 
photographers that I hadn’t seen 
for a while and the speakers were 
all top notch. My takeaways from 
each of the speakers were: From 
Dave Cross, start using Smart Ob-
jects, from Dave Grupa, consider 
adding sports into my repertoire, 
and from the Marten’s, raise my 
prices. I of course, learned much 
more than that, but those were 
the highlights for me. I’m always 
amazed to see the quality of work 
from our state when it comes to 
print judging. It’s an honor to be 
part of an organization like PPW.

Spring Conference Take-Aways
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Michael Thresher
Cashmere, Washington

Some suggestions that I will be 
implementing by May 1st:

• Get involved with PPA Chari-
ties (Grupa)

• Look into a Logitech G13 
game pad for Photoshop. 
(Grupa)

• Post images on our web site 
and link to Facebook. (Round-
table)

• Changing “session fee” to 
“reservation deposit”. (Mar-
tens)

• Create a location guide book. 
(Martens)

• Make tool presets to quicken 
Photoshop workflow. (Cass)

• Implement smart objects and 
smart filters. (Cass)

Why: These items fit well 
within our business processes 
and will elevate our products and 
service.

Some suggestions that I will not 
be doing:

• Offer heavy discounts for 
multiple items.

• Include frames for free.

• Hand off retouching to a third 
party.

• Print my own portraits.
Why not: These things will 

compromise profit margin*, 
lessen the appeal of our products, 
or require hiring of employees.

The PPA Benchmark shows that 
giving discounts does not reduce 
fixed or variable expenses, it only 
attacks the owner’s compensa-
tion. If a business has a 30% 
owner’s margin, a 20% discount 
changes that figure to 10%, ef-
fectively driving down the profit 
by 66%. The only way to offset 
the effect of a 20% discount is to 
raise prices 25% above bench-
mark levels. As far as giving away 
frames, think of it as robbing 
money from your grocery budget 
to buy a frame for your client.

Bottom line: To enjoy a profit-
able and enjoyable business we 
must work smart and carefully 
run the numbers before imple-
menting changes.

It was a great conference! I 
learned a lot and it was wonder-
ful connecting with friends.

Chris Wooley
Spokane, Washington

Photoshop with Dave Cross. 
Wow! I knew smart objects and 
smart filters existed, but learning 
how to use them properly was a 
game changer for me. I’ve since 
started maximizing my efficiency 
by utilizing these two unique 
tools. No more destructive edit-
ing for me. I love that I can pull 
a smart object from Lightroom, 
do my edits non-destructively, 
and still go back and make some 
changes to the original file. My 
workflow is so much easier now. 
My next step is to set-up some ac-
tions to make it go even quicker.

Spring Conference Take-Aways

Love Notes, by Chris Wooley
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Portrait Division
Best Portrait of a Child
Little Miss Ava 
Ernst Ulrich-Shafer 

Best Portrait of a Group
Coastal Collection 
Lisa Lamping

Best Portrait of an Animal
Back Off!
Heidi Swoboda

Best Portrait of a Woman
Red Is My Color
Ralph Allen
 
Best Portrait of a Man
Ready For The World
Amy Cooper

Best Portrait of a Couple
Everlasting Love
Barbara Potter

Best Unclassified Portrait 
Until We Meet Again
Forrest Cooper

Best Non-Wedding Album
Vintage Diva
Kari Stuckey 

Wedding Division
Best Portrait of a Bride
Rachel’s Arrival
Dan Brumsickle

Best Wedding Candid 
Peek-a-Boo
Dan Brumsickle

Best Portrait of a Bride & Groom
Twilight
Scott Eklund

Commercial Division
Best Pictorial - Charles Libby Award 
Room To Grow
Mary Jo Allen

Best Industrial
Steam Powered Steel
Ralph Allen

Best Architectural
Royal Flush
Rich Breshears

Best Advertising/Illustration
Nothing Runs Like A Deere
Ralph Allen

Best Editorial
The Boys In The Boat
Scott Eklund

Best Aerial
The Most Beautiful Setting In College 
Football
Scott Eklund

Best Unclassified Portrait
Mother Nature
Sonja Yearsley

Trophies
R.R. Hutchison Trophy
Red Is My Color
Ralph Allen

Best Wedding Portrait Trophy 
Twilight
Scott Eklund

Roger Dudley Trophy 
Mother Nature
Sonja Yearsley

Best of Show Trophy 
Mother Nature
Sonja Yearsley

PPW Portrait Photographer of the 
Year 
Ernst Ulrich-Schafer

PPW Wedding Photographer of 
the Year
Dan Brumsickle

PPW Commercial Photographer of 
the Year  - CC Yang Trophy
Mary Jo Allen

Russ Clift Trophy
Sonja Yearsley

Alma Gray Trophy
Rollin Geppert

Lee Merrill Trophy – People’s 
Choice Award
Until We Meet Again
Forrest Cooper

Jentoft Trophy 
Sonja Yearsley

Kodak
The Most Beautiful Setting in College 
Football
Scott Eklund

Fuji
Mega Colors by Cindy Page
Vintage Diva by Kari Stuckey

CPP
Rich Breshears

ASP
Path to Enlightenment
Doug Walker

Print Competition  
Awards & Trophies
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by Anita Weston

The Professional Photogra-
phers of Washington, Inc. has 
named Jake Thompson of Union 
High (Vancouver, WA) as the re-
cipient of the 2016 Student Pho-
tographer of the Year Scholarship 
Award. Jake was selected from 
applications submitted by stu-
dent photographers representing 
schools throughout Washington 
State, and were seniors graduat-
ing in the year 2016. Jake will re-
ceive a $2000 Scholarship grant, 
which will be used to further his 
study in the photographic arts. 
Jake plans to continue his studies 
at Columbia College (Chicago) or 
The School of Visual Arts (New 
York).

Jake will be presented the “Stu-
dent Photographer of the Year” 
plaque and scholarship at Union 
High School in front of his peers 
in April.

Students applied for the schol-
arship, presenting an applica-
tion which included a portfolio 
of their work, an essay, and two 

personal recommendations from 
teachers or mentors in photogra-
phy. Judges for our competition 
were members of our organiza-
tion: Lynne McDonough, Matt 
Weston, and Anita Weston, Stu-
dent Scholarship Chairman. 

In addition to Jake, Carolyn Yip 
of Glacier Peak High (Snohom-
ish), Spencer Flodin of Cascade 
High (Leavenworth) and Hannah 

Eklund of Stadium High (Tacoma) 
rounded out our top 4 finalists. 

Also note the following stu-
dents who were selected for our 
top 10 finalists: Bailey Morris 
of Vancouver, Kaelyn Thede of 
Snohomish High (Snohomish), 

Reece Budinich of Decatur High 
(Federal Way), Marissa Erme of 
Glacier Peak High (Snohomish), 

2016 Student  
Photographer of the Year

Finding Forever, by Jake Thompson

Interstellar, by Jake Thompson
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Student Photographer

City Girl, by Hannah Eklund

Freeze, by Jake Thompson

Impromptu, by Carolyn Yip

Cassandra Galvez of Pasco High 
(Pasco) and Eva Waltz of Glacier 
Peak (Snohomish). These top fi-
nalists were singled out for their 
high achievement in the photo-
graphic field, scholastic studies, 
and the student’s wish to further 
their studies in the photographic 
arts.

We applaud these schools 
for their quality teaching in the 
photographic arts and preparing 
their students for their future 
careers.



10 • The Washington Photographer Spring 2016

Lessons from Life
Many of PPW’s Life Members continue to be active photographers after 30 or more years of working 

in this crazy, creative, sometimes all-consuming business. If you haven’t made time to sit down with 
one or more of these folks, do it soon. They have a wealth of experience to share, much more than the 
handshake or hug you’ll share in the receiving line at the spring conference awards banquet.

Your editor asked some of our Life Members to share a few thoughts about the photography business, 
including what’s changed and what’s stayed the same.

Dean 
Johnson

Dean’s Professional 
Photography

Everett, Washington

An all-service studio

I began my photography career 
in 1966 and started my own stu-
dio in 1986. As of June 2016 we 
are retiring.

How and why did you become a 
photographer?

I knew I wanted to go into pho-
tography when I took a photogra-
phy class in my last year in high 
school. The darkroom fascinated 
me. When I developed my first 
roll of film, I knew then that I 
wanted to be a photographer.

I took a correspondence course 
through the New York Institute 
of Photography that helped me 
advance in my knowledge and 
techniques.

Where is your business lo-
cated? 

My studio was first not a store 
front but in a commercial build-
ing. Then in 1998 we moved to 
Colby where we had store front 
location. We are now working 
from our home due to having 
our lease taken over by someone 
else, forcing us to relocate to our 
home. Our studio has been our 
only source of income and has 
been a difficult decision to give it 
up.

What has NOT changed for you 
in the years you’ve been busi-
ness?

Photography has changed in 
many ways, but what has not 
changed are those people who 
appreciate and know what pro-
fessional photography means. 
How a professional should deal 
with his clients is of utmost im-
portance because that relation-
ship can be long and beneficial. 
We have had many repeat clients 
we have had for over 25 years.

How would you describe the 
business climate for photogra-
phers at the time you went into 
business?

When I first began as a pho-
tographer, the public looked to 
a professional to furnish fam-
ily, wedding, children photos, 
schools, etc. It was a very open 
and lucrative business. You could 
focus on one type of photogra-
phy or be able to work in all the 
fields. Now, with digital cameras 
and Adobe Photoshop, everyone 
thinks they are a “professional” 
and can go out and make money. 
They soon realize however that 
it is much more than clicking a 
lever and printing a photo. Now 
a full-time photographer is rare. 
Most are part-time with a home 
base. If you don’t understand the 
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Create stunning video slideshows
Try it free | photodex.com

business end of photography and 
are sloppy with the government 
obligations, you will fail. Be hon-
est with your employees and pay 
them before you pay yourself.

What is the single most impor-
tant piece of advice you would 
give to someone just starting 
out as a photographer today?

Have a love for what you do. 
People can tell if your heart is not 
in it. If it is just for the $$, move 
on.

To those who are trying to 
be a photographer, learn your 
equipment, always have backup 
equipment, treat your customers 
as you would want to be treated, 
and learn all you can about pos-
ing, lighting and proper cropping 
by attending seminars/confer-
ences. Ask lots of questions at 
these evens from speakers to fel-
low photographers. Help your lab 
by correct exposures—they will 

appreciate you. Also have a good 
relationship with your suppliers.

Where did most of your cus-
tomers come from in the early 
years of your business? Today?

When I first started my studio, 
I had worked for 12 years with 
large photography company. I 
made many contacts, so when 
I advertised our opening, many 
people recognized me. Family 
and friends also were great pro-
moters. Today, I still have many 
loyal customers. Most of our busi-

ness is with private and Christian 
school photography. Our relation-
ship with many of our schools 
spans over 20 years.

What “old fashioned” practices 
have you abandoned because 
they no longer work?

I was very sad when my copy 
work replaced by the scanner 
and digital work. In many cases 
my darkroom work could be bet-
ter in quality than the scanner. 
Loved film.

What new tools (whether 
photographic, business, or mar-
keting) have you adopted as the 
business has changed?

When we discovered that the 
film I used for my school pho-
tography would no longer be 
available, Opal & I took a summer 
college course in digital photog-
raphy, purchased the necessary 
equipment and retired my Has-
selblad, RB and film. It was hard 
to change but now we are com-
fortable with digital.

Dean Johnson
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PPA Councilors
Professional Photographers 

of America members govern 
the association through repre-
sentatives in the PPA Council. 
Washington has four elected 
Councilors, all of whom are 
also PPW members, although 
that is not required. PPW is a 
state affiliate of PPA.

PPA Council members rep-
resent the PPA members in his 
or her respective state. A Coun-
cilor’s duties include attending 
state and local association meet-
ings, encouraging membership 
in PPA, and maintaining con-
stant connection between PPA 
members and PPA headquarters. 
Washington’s Councilors are:

Rich Breshears, CPP, FP
breshearsphoto@charter.net

Doug Walker, CPP, FP
doug@walkerphoto.com

Marie Martineau-Sanberg, 
CPP, Cr. Photog., FP
tmlsfoto@comccast.net

Faye Johnson, CPP, M. 
Photog., FP
fayejohnson@comcast.net  

What are the most significant 
changes that have affected 
your business?

Digital photography. The 
profession as a whole has been 
negatively affected, i.e. weekend 
photographers, school courses in 
manipulating photos. Now pho-
tographers depend on the labs or 
Adobe to correct their mistakes 
so that they can be sloppy doing 
their photography. The Masters 
do it right the first time.

 To what do you attribute your 
success and longevity in busi-
ness?

Loving what I do, having fun 
doing it, continue learning, fol-
lowing the Golden Rule, and put-
ting others and your obligations 
before yourself. I may not be rich 
in $$ but I am rich for the knowl-
edge I have gained and knowing I 
have given people memories that 
will last a lifetime.

Dean Johnson

Is your business the primary 
means of support for your fam-
ily today? Is this different than 
at other points in your career? 

This is our primary support 
and has been since 1986. Before, 
both Opal and I had jobs . I was in 
the Navy for 4 years prior. With 
your own business, you know if 
it fails, it will be on your shoul-
ders—can’t blame anyone else.

Any other thoughts about the 
business, art, or craft of pho-
tography?

Competition prints can be 
judged highly but if it doesn’t sell 
to your customer, change how 
you do your photography. As a 
professional photographer work-
ing with people, it is all about 
capturing that smile, look, event 
that will be remembered.

“When words become 

unclear, I shall focus 

with photographs. 

When images become 

inadequate, I shall be 

content with silence.”

— Ansel Adams
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Murray’s Studio, 
Photography by 
Murray’s, Murray’s J2

West Seattle, 
Washington

Specialties: (Joanne) Natural 
light, environmental & outdoor 
portraiture, photography work-
shop instructor, author.

Year Founded: 1965 We cel-
ebrated the studio’s 50th Anniver-
sary in 2015.

Year Retired (if applicable) Our 
customers won’t let us retire.

How and why did you become a 
photographer?

I became a photographer be-
cause I love people and I wanted 
to create beautiful, natural, 
unique, and sensitive portraits 
for them to enjoy for years to 
come, utilizing my natural artistic 
talent and photographic expertise.

I was encouraged to become a 
photographer by Edward De-
Croce, M.Photog., Cr. From Den-
ver, Colorado when he came to 
Seattle as a speaker for a seminar, 
and also Ted Sirlin, M.Photog., CR. 
They became my mentors after 
studying photography with them 
at West Coast School.

I attended seven, week long 
classes from 1973-1977 at West 
Coast School in Santa Barbara, 
CA. In 1978 I founded and direct-
ed the Pacific Northwest School 
of Professional Photography in 

Seattle, where I attended four-
teen more week-long classes at 
PNS, then six week-long courses 
at Evergreen School and one week 
at Image Explorations. Jay studied 
classic studio portraiture, archi-
tecture, color lab, wedding pho-
tography and attended six West 
Coast School classes, twelve PNS 
and two Evergreen School classes.

We split the studio workload 
so Jay concentrated on the studio 
“traditional” classic portraits and 
Joanne the outdoor environmen-
tal portraits. We worked both 
separately and also together for 
weddings. Sometimes we had six 
weddings on a weekend. Then we 
doubled our prices and worked 
together, limiting weddings to 
four on a weekend.

How would you describe the 
business climate for photogra-
phers at the time you went into 
business?

Most of the photography 
studios were doing traditional 
black and white and oil colored 
portraits before color film was 
introduced. Passport photos, 
business portraits, seniors, and 
weddings were a big part of our 
business. There were six studios 
in West Seattle within three miles 
of each other at one time. We 
became the “go to” studio be-
cause of the many awards for our 
photography.

My introduction into studio 
photography was to load 5x7 
black and white film with instruc-
tions over the telephone from a 

friend that knew our studio and 
darkroom set up, when Jay ended 
up in the hospital for 21 days. 
I also was instructed in how to 
develop the film, use the contact 
printer to print it and develop the 
prints, all with instructions over 
the phone. It worked and the cus-
tomer was very happy with the 
prints. Other Seattle area profes-
sional photographers also helped 
me during this time by doing jobs 
and turning over the film to me to 
have it processed and delivered 
to customers that otherwise I 
could not done on my own. That 
is the true value of being a mem-
ber of the PPW. There are others 
willing to assist when times are 
tough & help is needed.

What are the most significant 
changes that have affected 
your business?

Bussing students to schools 
outside of our neighborhood in 
1977 was a huge drain on all of 
the local businesses. Students 
that usually came to the local 
businesses and our studio for 
their senior portraits stopped 
coming and instead relied on the 
“contract” photographer at school. 
We had to advertise more. We fo-
cused more on weddings, families, 
and pets for several years.

Recently cell phone photos 
have been accepted by the public 
as being “good enough” instead of 
seeking pro photographers until 
they are shown the difference of 
true, high quality imagery that 
we produce that is superior to 

Joanne Louise Murray
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what they can do on their own. 
It is important to display and 
promote high quality portraiture 
where people with disposable in-
come can see the difference and 
book portrait sessions with us. 
There is a need for more public 
displays of the quality imagery 
from professional photographers 
in areas where the public can see 
them.

Where is your business located?

We began our business in our 
home in 1965 and we are again 
working from our home. Our first 
storefront studio business was 
purchased from the man that 
had photographed our wedding, 
George Marier, in 1967 for a total 
cost of $3,000. Lock, stock, film 
files, accounts receivable and 
all of the “antiques” and equip-
ment for $100 down and $100 
a month, with rent $90 a month 
to begin with. He had all of the 
film stolen from his car after 
photographing a wedding when 
he went back into the church to 
retrieve his camera and tripod 
and decided it was time to quit. 
In the years to follow we added a 
color lab as well as expanded into 
the area next door to more than 
double our space and added a 
gallery and office spaces, and sev-
eral years later expanded again 
into the next door to expand our 
gallery and work space again. 
We were doing about 100 wed-
dings a year. Rent had increased 
to $700 a month and the owner 
of the building in 1981 wanted to 
raise it to $1,500 because we had 

improved the building. He said 
“good luck if you think you can 
find anything in the area for less.” 

So I bought out an appliance 
store that had closed for $15,000 
that included a small truck but 
no appliances, just a large video 
camera and rolling tripod, desks 
and display cases. So we remod-
eled it in two weeks with 144 
sheets of sheet rock, arched 
doors to the camera room, 94 
gallons of paint and 4,000 square 
feet of flooring and carpet. We 
moved to 4740 California Ave. 
SW. We assumed the lease for 
$700 a month rent.

It became Murray’s Studio and 
Bridal when I added a bridal 
salon and expanded it into a 
formal wear department store. 
It was a double storefront with 
a partial second floor with a big 
office, kitchen, a bridal salon and 
dressing rooms. We continued to 
expand the bridal salon, added 
more formal prom and pageant 
gowns as well as mother of the 
bride and groom dresses, shoes, 
lingerie, jewelry, wedding statio-
nery, etc. on the main floor.

We had a frame shop and gift 
shop on the main floor along with 
our photography studio, projec-
tion room, color lab and B&W 
lab, production area, dressing 
room and a camera room that 
was 20’x30’ including sliding 
panels on a track above the huge 
20’ wide window that allowed us 
to use natural light. We had an 
area near the front window for 

a set up to do Santa Photos. By 
1996 the rent had increased to 
$1,800 a month and we had four 
part time employees. In 1996 we 
had water damage and lost most 
of the bridal shop inventory. A 
salvage company hired by Farm-
er’s insurance company hauled it 
away and gave us a small portion 
of what we had paid for it. We 
had to move.

I prayed for a small office on 
California Avenue and God took 
me literally, so we moved three 
blocks south into another loca-
tion, with two small offices in 
front of an apartment house with 
a micro-sized 8’x10’ studio and 
8’x10’ reception office with a 6’ 
entry and half bath in each office 
area. There were stairs into the 
apartment house in between the 
offices so you had to go outside 
from the reception area to the 
camera room. We added two 
benches next to the steps for 
people to use if they had to wait 
for someone having portraits 
made. We were able to use the 
garden areas for portraits and 
continued to do weddings and 
home portraits on location. 

Business declined for the 
studio portraits, so in 2009 we 
closed the storefront studio to 
move the office back into our 
home where we continue to oper-
ate by doing on location portraits. 
We no longer do weddings. Our 
customers won’t let us retire.

Joanne Louise Murray
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What has NOT changed for you 
in the years you’ve been busi-
ness?

Our dedication to continue to 
learn more and improve our pho-
tography has NOT changed.

To what do you attribute your 
success and longevity in busi-
ness?

Continuing education and 
keeping abreast of the latest 
technology are very important. 
We continue to offer high quality 
portraiture.

Is your business the primary 
means of support for your fam-
ily today? Is this different than 
at other points in your career? 

The business is no longer the 
primary means of support be-
cause of our retirement income 
from social security (and Jay’s 
army retired pay). We invested 
in real estate and had rentals to 
supplement our studio income. 
I also conduct photography 
workshops in the US and Canada, 
“WOW” Women Only Workshop 
“Shefari’s” in Hawaii, Florida and 
Canada and self-publish books 
illustrated with photographs. For 
many years we taught photogra-
phy at professional photography 

conferences on the West Coast of 
the US and in Hawaii and Canada.

What is the single most impor-
tant piece of advice you would 
give to someone just starting 
out as a photographer today?

You have to show it to sell it. 
The business must be profit-
able with your income more 
than minimum pay for the actual 
number of hours you work, or 
you may as well get a job working 
for someone who will pay you a 
livable income with benefits.

Where did most of your cus-
tomers come from in the early 
years of your business?

Word of mouth referrals, local 
news articles about our award-

winning photography (published 
with a photo of us with the award 
winning photos), a small one 
column by 2” ad with a photo in 
the Seattle Times Parade, a 4”x5” 
ad on the front page of the local 
West Seattle newspaper as well 
as several one line telephone 
book listings, and the local phone 
book had a 4”x5” ad with a photo. 
We displayed portraits in the 
window of a local jewelry store, 
on the wall in a popular local 
restaurant, at the bank across 
the street from the studio, bridal 
show exhibits and large portraits 
in our storefront studio window 

and in our customers homes. (We 
gave them a piece of the award 
ribbon for their album or wall 
photo.) We also had large photos 
in mall displays along with other 
Seattle pro photographers in the 
1970’s and 1980’s along with 
the PPW Loan collection and one 
year we had the PPA traveling 
Loan collection. People voted on 
their favorites and some of ours 
got the most votes. We followed 
up on leads for portraits. We 
were hired as the only “non staff” 
photographers to photograph 
all of the KING TV news staff 
on location around Seattle for 
Billboards, TV and Newspaper 
ads. We also photographed politi-
cians, musicians, movie stars, Na-
tional ice-skating championship, 
many military events, Admirals, 
Generals, Governors and Vice 
Presidential candidate Senator 
Joseph Lieberman.

Today?

Most customers come from 
word of mouth referrals then 
and now and also from the one 
line listing in the Seattle phone 
book. We are also leaders in our 
local West Seattle Hi-Yu commu-
nity summer festival, the Seattle 
Chapter of the Military Officers 
Association of America, and our 
church and ski club.

What “old fashioned” practices 
have you abandoned because 
they no longer work?

We no longer have a color lab 
because the pro labs do a great 
job for us.

Joanne Louise Murray

The business must be profitable with your 
income more than minimum pay for the 
actual number of hours you work,
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What new tools have you ad-
opted?

I was an early pioneer in digital 
photography when it first be-
gan because I knew it was here 
to stay. I began teaching digital 
photography and creative vision 
and learned Adobe Photoshop 
and Lightroom skills. Having a 
digital projector to use for sales, 
which more than paid for It the 
first time I used it. (We began 
using slide projection with music 
for sales in the 1970’s and our 

sales quadrupled.) Send hand 
written thank you notes to 
customers, (include two busi-
ness cards). Ask for referrals! 
Donate to schools, churches and 
other charity auctions. Attend 
them if you are able to go to meet 
the people face to face and talk 
about the importance of having 
their family photographed by 
you. Always give two business 
cards when you meet anyone, 
(one to keep and one to share.) 
Always give more than what was 
expected or ordered and paid for. 

Joanne Louise Murray
(Include 8 wallet sized photos 
with your signature © printed on 
them for free, as a surprise. They 
will pass them out to family and 
close friend’s… it is free advertis-
ing!) We also offer a reward for 
referrals, send out Happy Holi-
day cards with a photo on it and 
enclose two business cards.

Any other thoughts about the 
business, art, or craft of pho-
tography?

There will always be a market 
for high quality artistic portrai-
ture for people who love their 
family and want beautiful por-
traits to display in their homes 
and offices. We must continue to 
show people that there is a big 
difference between cell phone im-
ages and the ones we are able to 
produce and there is lasting value 
by investing in a Fine Art Portrait 
produced by us and displayed in 
their home. We must continue to 
learn and adapt profitable busi-
ness practices. Investing in our 
continuing education to learn 
from other successful business 
professionals is imperative for 
success. Be “visible” in the com-
munity, at fine restaurants, etc. 
Be active in your community: join 
a service club, volunteer at the 
senior center, teach a class, attend 
special events, and always dress 
professionally. You never know 
who you will see. “Enjoy what you 
do and you will never work a day 
in your life!” Be kind to all!

Down the Up Staircase 
by Joanne Murray
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Steve Vento
Vento Photography

Olympia 

Commercial, Restorations, 
Executive Portraits, picture 
framing.

Cameras were always around 
the house and I started taking 
them with me when I was about 
13 years old. Dad would have 
prints made and it seemed like a 
fun thing to do. While I was in the 
Marshal Islands I ordered a set of 
Time Life Books on Photography. 
Then I got the bug.

I was a full time journeyman 
wheel alignment specialist and 
brake mechanic for a Chevrolet 
Dealership in Spokane. A friend 
of mine and I took a photography 
night class at Spokane Falls Com-
munity College. At this point I’m 
still doing this as a hobby, I was 
a single parent with 2 children 
at home so one needs to feed the 
family. A year later, on my day 

off, I went to the SFCC campus 
and walked into the main office 
and just for the heck of it, asked 
where would one sign up as a full 
time student in the photography 
program? Twenty minutes later, 
I’m a full time student.

The climate for photography in 
the mid 70s was booming; one 
needed to be schooled to follow 
the disciplines back then. No 
client ever did their own pho-
tography unless it was a Pola-
roid camera, let alone create the 
image, process film, and make a 
print the same day. Working in 
the corporate world you often 
had to do that.

I was extremely fortunate to 
land a corporate photographer 
position with American Sign and 
Indicator in Spokane. They were 
the world’s largest electronic sign 
company. I was assigned to the 
Graphics Dept. and worked with 
8 designers on all of the compa-
ny’s advertising material. Think 
time & temp signs (our company 
leased over 7000 of these just in 
the US), all sorts of  major score 
boards, Times Square, Las Vegas, 
Australia, South America. We 
created the first instant replay 
board to be displayed in  Pontiac 
Stadium, the first color message 
center in Times Square, think 
Coca-Cola and Marlboro.

After five years I took a position 
with Hyster Fork Lift company in 
Portland. I stayed with them just 
over a year until they decided to 
close up West Coast manufactur-

ing and moved it to the Midwest. 
I did not want to relocate there 
so I moved back to Spokane and 
started freelancing. I learned you 
needed to be looking for a job 
every day in that environment.

Then in 1982 I moved to Olym-
pia to be closer to my family. I 
had no intentions of opening a 
studio or doing any photography. 
I had been doing some volunteer 
work for Thurston County Cham-
ber of Commerce, just shoot-
ing  odd jobs for them, getting 
to know the business people of 
Olympia. I have to say, they were 
the main reason for my success. It 
didn’t take long for me to become 
Olympia Corporate Photographer. 
I brought all the skills from the 
corporate environment from 
doing catalogs, portrait, adver-
tising brochures, architectural 
work and much more. I did not 
do seniors, families, babies, wed-
dings, just commercial work. In 
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the summer of ‘83 I was offered a 
2 week assignment from Holland 
America to do some work for 
them in Alaska. Next unexpected 
assignment came from the Port 
of Olympia to cover a shipment 
of donated wheat being shipped 
to Ethiopia. The phone has not 
stopped ringing. Again the pho-
tography climate was excellent in 
the early 80s.  Film was the king. 

I had a home office at first. It 
was ugly, no way could I bring a 
client there. I delivered every-
thing. We have a famous res-
taurant in town called The Spar 
which had a pay phone, so  that 
became my office. I’d meet clients 
there or in their office. Then I 
shared office space with a video-
ographer, then moved up to a 400 
sq ft studio in the heart of down-
town and then to a 4000 square 
foot studio a half a block away 
two years later.

What has not changed is listen-
ing to the client. Of course, it’s al-
ways been a challenge at times as 
they aren’t sure what they want. 
This is why I like working with a 
graphic designer. What has not 
changed is basic camera controls, 
the proper exposure and deliver-
ing the job on time. A client does 
not care about excuses, they want 
results. The next items are key 
to any business. Listen to your 
clients. Give the best service you 
can and nothing can beat experi-
ence.

Today I find clients have the 
same or better cameras than 

I have and they are as good or 
better than I am with the tech-
nology of today. Cell phones are 
serving most client needs. The 
results suck, but that’s OK, to me 

the message is the medium. One 
of the services I used to offer 
was aerial photography. That 
is gone, now it’s a person who 
has ventured into aerials with 
drones. Again, I’m OK with that, 
hanging out the door of a heli-
copter at 1000 feet isn’t much fun 

anymore. Besides its cold, noisy, 
windy, and a tad bit dangerous.

So the industry has changed 
with the advent of the digital 
world and it’s been hard for me 
to keep up the pace and do the 
work I like to do. So, like a lot of 
photographers, I had to adapt. I 
closed my studio and tried work-
ing out of my home, I didn’t like 
it. I would share space with other 
studio owners, kind of tough. So 
I had to look at what I could do 
different. I found a local business 
that had a small room just the 
perfect size for portrait work. I 
now do only executive portrait 
work for the two main hospitals, 
the one major orthopedic clinic, 
and the largest radiology clinic 
in town. I do work for several 
large state agencies including the 
Governor’s and Attorney Gener-
al’s office. Why me? I can get the 
image back to their office before 
they do. Service is the key here, 
do it well and faster.

Steve Vento
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Larry & Rachel 
Ikenberry

Steve Vento
I also do a lot of restorations 

and picture framing to supple-
ment my income. As for my early 
customers, most have moved on 
or retired. What is very gratifying 
is some have been with me for 35 
years, all because of the time I put 
in with the Chamber of Commerce 
and of course, good service.

Ah, the backbone of all photog-
raphers was the good ol’ stinky 
darkroom. Oh how I miss the 
smell of stop bath and fixer. All 
of my good shirts stained with 
developer. Loading sheet film, 
processing film. Some days we 
did up to 35 rolls of film. I had a 
great staff, they too loved their 
work and it showed. The dark-
room was a great money maker. 
In the day, we sold plenty of B&W 
prints for press releases. Today, 
one digital image can be used a 
million times.

I have worked as a lifeguard, 
scuba instructor, and parking 
lot valet. I owned and operated 
two ARCO service stations, you 
learn how to keep your custom-
ers happy there as well (service 
is the key word here). I worked 
as an assistant trainer at Sea Life 
Park training small whales and 
porpoises. Do Namu and  Shamu 
ring a bell? I also worked in the 
Marshall Islands (testing site 
for some very fast missiles) as 
a heavy equipment rigger, think 
160 ton P&H Crane. 

Thoughts on the future of pho-
tography: All I want to do is take 
pictures.

Cascade Photographics 
and Image West, LLC

Olympia

Portrait, Commercial, Stock, 
Weddings

Founded in 1974 and sold in 1990

How and why did you become a 
photographer?

Photography was a hobby that 
we wanted to turn into a pro-
fession. We each quit full time 
professions at the same time.

How would you describe the 
business climate for photogra-
phers at the time you went into 
business?

It was good. The Washington 
state Attorney General had just 
ruled that high schools had to 
accept yearbook photographs of 
seniors from any photographer! 
Before the advent of digital, there 
were few studios in our area.

What are the most significant 
changes that have affected 
your business?

We sold our business just 
before the digital era emerged, 
which would have had a major 
effect on us personally.

Where is your business lo-
cated?

We started in our home, for 2-3 
years. We outgrew that space and 
knew we needed to either rent 
a commercial space or build our 
own building. We decided on the 
latter. For us, it was undoubtedly 
the right move. In addition to our 
studio space, we included office 
rental spaces to help pay the 
mortgage.

What has NOT changed for you 
in the years you’ve been busi-
ness?

Our fascination with photog-
raphy, the support of our pro-
fessional organization, and our 
camaraderie with old friends of 
many years.

To what do you attribute your 
success and longevity in busi-
ness?

Senior portraits were a major 
part of our business, photograph-

ing up to 450 seniors per year 
at the peak. Our own color lab 
helped our bottom line big time. 
We later did a time study and 
decided weddings were the least 
profitable and most exhausting 
and we dropped them.

It is absolutely necessary to save a part of 
everything you earn on a regular basis. 
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by Faye Johnson

This is going to be an exciting 
year for our membership. If you 
haven’t heard, the 2016 Educa-
tional Conference was a huge suc-
cess and was the “most fun time” 
a convention has been for years! 
The Fun Party took on a new 
look with silly “Minute to Win 
It Games’ between Mini Demo 
Lighting stations while wear-
ing Steampunk costumes which 
were voted on for a coveted 
trophy. Another new change was 
a Wine Auction fund raiser and it 
brought everyone in the room to-
gether learning about wines and 
helping support the organization.

PPW is making fellowship and 
learning fun again. This is some-
thing that can’t be obtained by 
sitting in front of a computer 
screen watching a speaker talk 
into a camera. Mentorships are 
the best way to learn first hand, 
one on one.

The Events Calendar is blowing 
up with many new events making 
PPW. Southwest and North King 
have meetings on Printing and 
Custom Framing, while Southeast 
has an event on The Senior Expe-
rience by Kari Stuckey. Another 
event is on Dance Photography 
by Jill Davidson and a day pho-
tographing the old Steam Engine 
under the direction on the Allens. 
And a new speaker Rollie Gep-
part on Landscape Photography 
in the Fall in Wenatchee. Some 

have the ability to earn PPA mer-
its. Keep coming back to see what 
is being added.

These new happenings are only 
occuring because members are 
stepping up and volunteering 
to help. Take a moment and talk 
to anyone on the board about 
helping out. It doesn’t have to be 
much. Many hands make easy 
work. And as I always say, the 
more you put into PPW the more 
you get back from your profes-
sional association!

Executive Manager’s 
MessageIs your business the primary 

means of support for your fam-
ily today?

Our photography business was 
our only means of support until 
1990. Proceeds from a book we 
wrote on wedding photography 
also supplemented our income. 
Now we derive our income from 
the sale of our building and in-
vestments that were started dur-
ing those years. Other photogra-
phers who took our advice in the 
80’s to start saving and investing 
have shared their success stories 
with us.

What is the single most impor-
tant piece of advice you would 
give to someone just starting 
out as a photographer today?

It is absolutely necessary to 
save a part of everything you 
earn on a regular basis. HELLO! 
Have you started? If you are not 
maxing out your IRA each year 
you are missing out on a great 
opportunity.

What new tools have you ad-
opted?

Digital camera and Photoshop.

Any other thoughts about the 
business, art, or craft of pho-
tography?

Most photographers don’t re-
ally need the very latest camera 
gear or lights that come on the 
market. Challenging yourself to 
use what you already have or by 
buying used equipment will save 
a lot. It worked well for us!

Ikenberrys

The Overseer, by Faye Johnson
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Images of Merit

The Most Beautiful Setting in College Football, by Scott Eklund

A Perfect Day, by Bonnie Slagle 

Basking In The Moment,  
by Dan Brumsickle 

Deed to the Farm, by Heidi Swoboda 

Path to Enlightenment, by Doug Walker
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Images of Merit

All of the Images of Merit shown in this issue scored 80 or above in the  
2016 PPW Print Competition.

Royal Flush, by Rich Breshears

Room to  Grow, by Mary Jo Allen

Vintage Diva, by Kari J. Stuckey

Mega Colors, by Cindi Page
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Back Off!, by Heidi SwobodaThe Optimist, by Forrest Cooper

The Boys in the Boat, by Scott Eklund

A Little Bit Tipsy, by Georgia Hill

Steam Powered Steel, by Ralph Allen The Long Winter, by Larry Ikenberry
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Images of Merit

Lover’s Lights, by Judy Horn

Coastal Collection, 
by Lisa Lamping

Emigrate,  
by Ernst-Ulrich Schafer

Wind Blown, by Sonja Yearsley



The Washington Photographer Spring 2016 • 25

Member News
Karen Mullen

My daughter Lainie got married 
in New York City, where she lives. 
She met her fiancée, Nathaniel 
Soria, at a church event at Christ-
mas a year ago. They got engaged 
on Thanksgiving and got married 
on Easter Sunday! My three sons 
and daughter-in-law and I flew 
out for a week of wedding festivi-
ties and New York fun.

Rollie Geppert
Old Blister Butt

For those of you who have 
been following our entry in the 
2016 Dummy Downhill held on 
March 19 at Mission Ridge near 
Wenatchee, here are some photos 
and information describing the 
project.

The Dummy Downhill is an 
annual quirky event held in 
March at the Mission Ridge ski 
resort near Wenatchee. Partici-
pants use their creativity to send 
non-human dummies on skis 
or snowboard down slope and 
up and over a snow ramp. Each 
entry must: weigh no more than 
100 lbs.; be less than 10 feet long; 
and contain no motorization or 
explosives. Prizes are awarded 
for Longest Launch, Most Cre-
ative, Most Likely to Survive, 
Judge’s Choice, and Best Carnage. 
Our team tied for third place with 
a distance of 49 feet.

The design stage started in 
April 2015 with the selection of 
a 1:9 scale model of a 1940’s vin-

tage B-24 Liberator bomber used 
during World War II. I’ll point out 
here that in 1944 a B-24 crashed 
on Mission Ridge during a train-
ing flight. Many of the ski runs 
and other attributes of the ski 
area are named after parts and 
portions of this crashed B-24.

TEAM GEPPERT consisted of 
my son, Brian (a Boeing aero-
space engineer), in charge of the 
engineering and me in charge 
of building it. Construction 
started in mid-January and was 
completed on March 18, the day 
before the competition. We used 
3/4-inch plywood for the 6.3-
foot long fuselage and 3/8-inch 
marine grade plywood for the 
10-foot long wing and the adjust-
able tail section. The four remov-
able engines were made using 
1/8-inch tempered masonite. 
The 50-cal. machine guns were 
made from two coiled spring 
door stops and one ski binding. 
A ski was embedded in the wing 
to provide strength and a 1.5-

inch diameter. piece of hemlock 
(the bull nose) was dadoed to 
precisely fit against the leading 
edge of the wing. The top of the 
wing was covered with 1-inch 
thick insulation foam (shaped to 
create lift), and glued to the 3/8-
inch plywood using liquid nail. 

The struts were made from skis 
that were fitted with hand ham-
mered 2-inch wide steel brackets. 
Because a sheet of plywood is 
only eight feet long, I added one 
foot to each end of the wing by 
hinging the tips to flip up/down 
for ease of transporting in my 
Honda CRV. We added 7.5 pounds 
of strategically placed ballast to 
bring the total weight up to 100 
pounds, the maximum allowed 
under the competition rules.

As the project progressed, I 
started sharing the excitement 
with my friends. Steve Vento, a 
long time professional photog-
rapher right here in Olympia, 
informed me that his uncle, 
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“When I have a 
camera in my hand,  

I know no fear.”

Alfred Eisenstaedt

Captain Andrew Opsata, flew a 
B-24 Liberator named “Old Blis-
ter Butt” on many bombing runs 
over Europe in 1943-45. Steve 
shared with me Captain Opsata’s 
50-page memoir describing his 
life as a bomber pilot which is a 
fascinating read (MEMOIR OF A 
BOMBER PILOT, AIR WAR 1943-
1945 OVER EUROPE, NORTH 
AFRICA & THE MIDDLE EAST). 
Remember, he was only 24 years 
old at the time. So, when it came 
time for Brian to enter our cre-
ation in the Dummy Downhill, 
we called it “Old Blister Butt” and 
when the announcer graciously 
explained over the loud speaker 
that this entry was in honor of 
Captain Opsata, the crowd roared 
with cheers and applause.

As we lined up with 40+ other 
contestants, our plane drew a 
small crowd of onlookers, all 
with lots of questions. Brian and 
two of his co-workers towed 
the plane up the steep hill to the 

starting line while I positioned 
myself downhill below the ramp 
in order to capture the maiden 
flight on video using my Canon 
5D Mark II DSLR. Brian added a 
tiny Sony (GoPro-like) video cam-
era on the front struts directly 
below the nose. We were the first 
to go and the flight was good, not 
perfect, but resulted in a distance 
of 49 feet, good enough to tie for 
third place. It landed hard on the 
left side breaking two struts but 
nothing else, not even the wing.

So, the B-24 is now back in the 
hangar undergoing minor repairs 
in preparation for a comparable 
competition at the Stevens Pass 
ski area in April. Enjoy.

Watch Old Blister Butt fly:

POV: https://www.youtube.
com/watch?v=4l-0zyH0RZc

Ramp: https://www.youtube.
com/watch?v=mQb1cczgv3o

Member News PPW Committee 
Chairs 
2017 Spring Conference
Rachel Ikenberry
bluebird3005@gmail.com

Membership
Marie Martineau-Sandberg
tmlsfoto@comcast.net

The Washington 
Photographer Editor
Mark Turner
mark@turnerphotographics.com

Memorial Fund
Ken Whitmire
KLWhitmire@aol.com

PPW Scholarships
Keith Currie
keithcurriephoto@comcast.net

Citations & Merits
Rachel Ikenberry
bluebird3005@gmail.com

Life Members
Ralph Allen
ralphjoallen@comcast.net

Student of the Year 
Scholarship
Anita Weston
anita@fowlerportraits.com

Webmaster
Faye Johnson
fayejohnson@comcast.net
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District Reps
Olympic:  
Ernst-Ulrich Schafer
ernstphoto@msn.com

Southwest: Marie 
Martineau-Sandberg
tmlsfoto@comcast.net

Marie Martineau-
Sandberg opened 
her first studio in 
Blaine, Minnesota in 
1985, moved to Ho-
nolulu in 1989, and 
established Timeless 
Memories Photography in Olympia 
in 1994. She has been an active 
member of PPW ever since, holding 
almost every leadership position at 
some point.

Northwest: Mark Turner
mark@turnerphotographics.com

Mark joined PPW 
in 2009 when he be-
gan adding portrai-
ture to his business, 
concentrating on 
families. He has been 
photographing gar-
den and native plants, licensing them 
to book and magazine publishers, 
since 1994 when he started Turner 
Photographics. He’s a Rochester 
Institute of Technology graduate.

South King: John Perea
jperea@dandjstudio.com

John specializes in 
photographing wed-
dings, portraits, and 
some commercial 
work from his Renton 
studio. He opened his 
first studio in 1973 
while working as a 
deputy sheriff in California. After a 
gap, he opened a studio in Susanville, 
CA in 2003 and moved to Renton in 
2008. He became a Certified Profes-

sional Photographer in 2010. John is 
active with Seattle Professional Pho-
tographers and PPA as well as PPW.

North King: Jamison 
Johnson
jamison23@hotmail.com

Yakima Co-Reps: 
Mindy Siks
mindysiks@mac.com

Mindy Siks, AFP, has been a mem-
ber of PPW since 2000. She is a por-
trait photographer doing on location 
family, senior and children portraits. 
She also loves fine art landscape and 
special interest/
travel photography. 

Caron Van 
Orman
vanormc@elltel.net

Caron Van Orman 
lives in Ellensburg 
and has been a member of PPW 
since 2007 and a PPA member 
since 2008. Her business focuses on 
newborns, families, and high school 
seniors. She enjoys photographing 
clients on location around the valley, 
but appreciates her downtown stu-
dio ... especially when the Ellensburg 
wind blows.

Southeast: Sonja Yearsley
sonjayearsley@gmail.com

Sonja is the owner 
of Sonja Photography 
in West Richland and 
has been in business 
since 2010. She enjoys 
weddings, portraiture, 
and landscape pho-
tography. She works 
hard to attend educational events so 
she can grow as a business owner 
and artist.

Spokane: Deke Cloyd
dcloyd@ontheedgeimages.com

Deke has been the 
CEO. of On the Edge 
Images since its open-
ing in 1982. Moving 
from Colorado in 
1999, he and his two 
children relocated 
to Washington State and started On 
the Edge Media Group in order to 
encompass other divisions and an 
educational direction. This company’s 
passion has a strong emphasis in 
commercial / industrial work and 
the team commonly travels to many 
parts of the world, both near and far, 
to accomplish what their demanding 
clients need.

Central:  
Tim Patrick
patricks@
northcascades.net

Check the PPW website 
for upcoming events in 

your district.
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I was photographing a woman who never had senior portraits, she is about to graduate with a masters degree and 
thought it was time to have professional portraits made. We were on top of a hill and we saw this man coming down 
toward us. We couldn’t stop laughing, thankfully I had my wits about me long enough to point the camera at him. He 
waved and went slow so we could get another image. — Sonja Yearsley


